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~ummary of ULTS Subscribers vs. Qualijied, Non-Subscribers
Qualty ULTS

All Customers ULTS Subscribers don't have

% % %

Are ULTS qualified 24 71 100 Table 440

Can't detennine if qualified 10 13 - Table 440

Don't qualify 67 16 - Table 440

Household income $15,300 or less 20 57 58 Q.924

Recent immigrants (in U.S. 5 yrs or less) 3 9 2 Q.9OI

Average # persons at this address 3 3 3 Q.909

Any persons under 18 42 52 49 Q.910

2 plus families at this address 5 9 4 Q.911

Any unrelated member W/0 phone service 3 6 3 Tillie 69

High school or more education 85 69 72 Q.920

Respondent employed 63 49 43 Q.921

(Retired) 16 17 25 Q.921

Mean age 44 41 47 Q.919

Married 57 40 47 Q.914

Never married 21 29 18 Q.914

Person with disability 5 7 9 Q.912

Base (2623) (1297) (326)

Reid Research Corporation
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Summary of ULTS Subscribers vs. Qualified, Non-Subscribers Table 3.2

The table opposite summarizes the characteristics of ULTS subscribers and customers who qualify for ULTS but do not have it.

HighUghls

ULTS subscribers as compared to a group of customers who qualify for ULTS but do not have it are VERY SIMILAR with
respect to income, household size, education, and average age.

ULTS subscribers are MORE UKBLY than qualified non-subscribers to be recent immipaDts (9~ VI. 2~), to have two or more
families IiviD& at the addn:ss (9. VI. 4.) and to have one or more unrelated perIODI at tile acIdIas who do not, themselves,
have access to the household telephone service (6~ VI. 3~).

In sum, there are not many differmces between ULTS subscribers and those who would qualify but don't have it on these
variables.
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Summary of ULTS Subscribers vs. Qualified, Non-Subscribers

QuaHfy ULTS
All Customers ULTS SUbscribers don' have

% . % %

Rent 44 74 55 Q.916

Live in house 66 45 59 Q.9IS

Live in apt./flat 24 44 25 Q.9IS

Lived at address less than 1 year 15 25 15 Q.906a

Moved 3 plus times in past 5 years 15 21 11 Q.906b

Have CCS (a) 44 47 46 TebIc 11

Have Call Bonus (any type) (a) 7 6 6 Table 11

TBR (a)- Mean $ 33 23 33 Table 11

Median $ 23 14 24 TabIc 11 .

MTS Usage (a) - Mean $ 12 9 10 Table 11

Median $ 4 2 4 Table 11

Basic service (b) - Mean $ 16 - 10 20 Q.III

Median $ 13 6 14 Q.III

Extra cost for

calls (b)- MeanS 34 30 33 Q.III

Median $ 20 16 24 Q.III

Base (2623) (1297) (326t
(ale......, ..... .., ............... Field Research Corporation
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Summary of ULTS Subscribers vs. Qualified, Non-Subscribers

Highlights

Took 3.3

Non-subscribers who qualify for ULTS, as compared to ULTS subscribers, are LBSS UKBLY to be renters, MORB UKELY to
live in a house, LESS UKBLY to live in a multiple dwelling unit and are LBSS mobile.

They are AS UKBLY to have Custom Calling Services and/or a Call Bonus type plan (customer records).

lbose who qualify for ULTS but do not have it, U compared to those who do have it, show slighdy hiJher MTS cbarps, say
they pay more for basic service (which they do, by defmition) and "'POrt a higher median cost of calls (respondent testimony).

I I2561\rept\ca,i\C],."
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Where Born, Length ofResidence in U.S.

Qualify ULTS
All Customers ULTS SUbscribers don't have

ImIl GI.E fI IIIIl mE. eI JIIIl mE fI
% % % % % % % % %

Born outside U.S. 21 21 22 38 35· 38 31 39 28

Lived in U.S.-

2 yrs or less 1 * 1 2 * 2 1 - 1

3-5 yrs 3 2 3 7 5 7 1 3 1

6-9 yrs 3 2 3 9 7 9 4 7 2

10 or more yrs 15 15 15 19 22 19 25 29 24

Born in U.S. 78 79 78 62 65 62 69 61 72

Base (2623) (1297) (1326) (1297) (550) (747) (326) (198) (128)

II_,IE"IfttONIIP. ,...... ',47
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The following tables (Table 3.4 - Table 3.14) provide a descriptive profile of each company's ULTS subscribers.

Chapter 4 begins on page 59.

(
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Household Size and Composition

QualIfy ULTS
All Customers ULTS Subscribers don't hive

ImII GIE. fI ImIl GI£ eI ImII GIi eI
% % % % % % % % %

Number this address -

One (single adult) 19 18 19 24 26 24 24 21 25

Two 30 30 30 20 19 20 24 24 24

Three 17 17 17 16 17 16 10 12 9

Four 18 16 18 16 13 16 18 19 17

5 or more 17 17 16 25 25 25 26 24 26

Mean 3 3 3 3 3 3 3 3 3

Composition -

Adults only 58 55 58 48 48 48 51 46 52

Children (lor more) ~ ~ ~
... II 52 52 ~ i4 ~

Teen 18 19 17 21 25 20 22 25 21

Child 6-12 22 22 21 26 27 26 26 28 25

Child under 6 19 20 19 29 24 29 25 31 22
Base (2623) (1297) (1326) (1297) (550) (747) (326) (191) (128)

Sowct: 0.... 'to(C1 Field Research Corporallon

3.5 IU''',II",ntONIfP TAlLIS "'\-7'



. Household Size and Composition (cont'd) .

Qualify ULTS
All Customers ULTS SUbscribers don'tNve

ImIl mE. fI IRtIl Yll fI . IaIIl Yll fI
% % % % % % 0/0 % %

Number offamilies

One-person HH 19 18 19 24 26 24 24 21 25

One 75 75 75 68 66 68 73 73 73

Two or more 5 5 6 9 7 9 4 6 3

Have person with disability 5

Mobility 2

Other 3

5 5

2 2

3 3

7

4

4

9 7

6 3

4 4

9

1

8

8 9

2 1

7 8

Base (2623) (1297) (1326) (1297) (550) (747) (326) (198) (128)

-.;Q.lu......, FIeld Rnetlrch Corporation !!!!!~~!!!!!!!!!!!!!!!!!!!!!!!!!!!~
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Presence ofOthers in Household Who Don't Have Phone Service

Qualify ULTS
All Customers ULTS SUbscribers don't have-

ImIl GIE PI ImIl Yll fI JJdII GIE fI
% % % % % % % % %

Have any in household
not allowed to use phone 1 1 1 3 3 3 2 3 1

Related to respondent 1 1 1 1 2 1 1 2 1

Not related 1 * 1 2 1 2 1 1 1

Have 1 or more
otherfamiUes who -

Don't have phone service 1 1 * 2 1 2 * 1

Who share (my) service 1 1 1 2 2 1 1 2 1

Net: Have anyone not
allowed to use or doesn't
have own service (a) 3 3 3 6 6 6 3 5 2

Base (2623) (1297) (1326) (1297) (550) (747) (326) (111) (128)

(I) Le,"' •• "fQt.QJST0MER· CUSTOMER .

5oIIa:(UGOH_ ·t.."'O.5'1o Field Research Corporation !!!!!!!~~!!!!!!!!!!!!!!!!!!!!!!!!!!!
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Education and Employment Status

Qualify ULTS
All Customers ULTS SUbscribers don't have

ImIl mE fI DdII GIE fI 1l1li filE fI
% % % % % % % % %

Education (a)

Less than HS 14 13 14 31 31 30 28 31 27

High school 24 24 24 29 30 29 34 30 36

Some college 34 33 34 28 26 28 28 29 28

College completed 28 29 27 13 12 13 10 10 10

Employment status (a)

Employed full-time 51 53 51 35 31 36 29 32 27

Employed part-time 11 10 12 14 12 14 14 16 13

Temporarily unempl. 7 6 7 12 12 12 15 13 15

Homemaker full-time 9 9 9 12 15 12 10 13 8

Student 2 2 2 3 2 3 4 2 4

Retired 16 18 15 17 23 16 25 21 26

Base (2623) (1297) (1326) (1297) (550) (747) (326) (198) (128)

lit.. I.IF'.. ___ ...:Q.IIt..... FIeld RaM,ch Corporation
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Age and Marital Status

Qualify ULTS
All Customers ULTS SUbscribers don't hive

ImIl GIE fa ImIl Gll m Jmal GIE fI
% % % % 0/0 % % % %

Age

Under 21 2 2 2 3 3 4 2 3 2

21-29 17 14 17 28 21 29 16 25 13

30-39 24 25 24 26 26 26 22 23 22

40-59 . 35 32 36 21 22 20 32 26 34

60· or older 19 24 18 20 25 19 28 22 30

. Mean 44 46 44 41 45 41 47 43 48

Marital stlJtus

Married 57 60 56 . 40 41 40 47 51 46

Never married 21 18 22 29 22 29 18 25 16

Sep/Div/Widowed 21 20 21 30 36 30 34 23 38

Base (2623) (1297) (1326) (1297) (550) (747) (326) (198) (128)

5ouICIt: Q.tl4.ltflC) FIeld Research Corporation ~~~~~~!!!!!!
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Residence Characteristics

Qualify ULTS
All Customers ULTS SUbscribers don't bave

ImIl GI£ fa Imal mE fI JJdIl GIE eI
% % % % % % % 0/0 %

Tenure

Rent 44 36 46 74 62 76 55 52 56

Own 55 63 53 25 37 24 45 47 44

Type ofdwelUng

Apt/Flat 24 19 25 44 38 45 25 28 24

House 66 67 65 45 48 44 59 53 61

Other 10 13 10 11 14 11 16 "20 15

Base (2623) (1297) (1326) (1297) (550) (747) (326) (198) (128)

S:r:Q.It,I.I$ Field "'_rch Corporation ~!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!~
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Residence Characteristics (cont'd)

(

Qualify ULTS
AU Customers ULTS Sub8criberI don't twle

:rmat GIE fI ImII GIE fB. ImIl YI£ fI
% % % % % 0/0 % % %

Length ofResidence

Less than 6 mos 9 8 10 15 9 15 10 14 9

6 mos to 1 yr 6 4 6 10 8 10 5 6 5

1-3 yrs 28 29 28 36 36 36 23 28 20

4 or more yrs 57 58 56 39 47 38 62 53 66

In'" 5 ,rs, IIIOved-

None 49 51 49 33 38 32 53 44 57

Once 21 23 21 26 28 26 22 25 21

Twice 14 14 14 .' 19 18 19 12 17 10

3 or more times 15 13 16 21 15 22 11 14 10

Not reported 1 1 1 1 1 1 2 1 2

Base (2623) (1297) (1326) (1297) (550) (747) (326) (198) (128)

s-:a.....,:! Field Research Corporation !!!!!!~~~~~
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CCS Penetration

QualIfy ULTS
All Customers - ULTSSul!Sc..... epa'lIJIv,

!mil iI£ ell ImIl GIEPI DltIl YIE PI
% % % 0/0 % % % % %

IRespondent Testimony I
HaveCCS 45 45 45 45 43 45 47 50 45

ICustomer Records I
HaveCCS 44 43 44 47 45 47 46 45 47

Call Waiting 43 43 43 46 45 46 46 45 46

Speed Calling 6 26 1 5 29 2 8 28 1

Call Forwarding 8 26 3 6 29 3 11 28 5

3-Way Calling 10 26 6 10 29 7 14 28 9

Call Return 4 5
...

6 7 4 5- - -

(No oIw accounts lor more ... 1%)

Have Call Bonus (any) 7 - 9 6 - 6 6 - 9

Base (2623) (1297) (1326) (1297) (550) (747) (326) (198) (128)

....:Q.JI,t_lI FIeld Research COrpDl'lll1on
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Amount Pay for Basic Service and Extra Calls (Respondent Testimony)

Qualify ULTS
but don't have ~ _Non-ULTS

GI£ fI
.'

!mil IiIIl GIE fI. 1IIIl YIE fI
% % % % % % % % %

Pay for Basic Service -
Under $10 22 14 25 41 36 42 17 11 18
$10-19 20 30 17 12 16 11 30 34 29
$20-49 20 20 20 7 9 6 21 22 20
$50 or more 3 2 3 1 2 1 1 2 1

Mean $ 20 18 21 10 12 10 17 19 16
Median $ 14 15 12 6 9 5 15 15 14

Don't know 35 34 35 40 38 40 32 31 32

Pay for exira calls -
Under $10 17 7 20 14 14 14 12 6 14
$10-19 6 10 4 11 9 11 13 13 13

,

$20-49 27 24 28 14 16 14 23 23 23
$50 or more 9 II 9 10 10 10 14 19 12

Mean $ 33 36 32 30 29 30 35 41 33
Median $ 24 28 21 16 18 15 22 29 20

Don't know 42 48 39 52 51 52 38 40 38
81_ (326) (198) (128) (1207) (550) (747) (1326) (747) (579)

Soua:Q.111 - Field ReSB8rch Corporation
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Chapter 4.0 Perceived Affordability of Telephone Service

(

Examines the following, fmt among total customers and the major ethnic/racial groups studied, then among ULTS
subscribers and, fmally, among those who qualify for ULTS but do not have it:

Percei~ qJfordDbiUty of t~kp1ltJM s~rvice

Siu ofmonlltly t~kp1ltJM bill among each group

Monthly biU by perc~;vedqJfordDbility

P~rc~;~ qJfordDbility by type of s~rvic~

11Iings thai trUJU s~rvic~ hard to qJford

I I2567\np1\ca1i\c4nv 59



· Perceived Affordability ofPhone Service

Asian Low inc
ImI1 GIE PB WhItt HiIR IIKk 1m g)jn Kg[ ~ JlDigr

% % % % % % % % % % %
Phone service is -

Very easy for me to afford 62 56 63 65 54 58 74 72 60 91 63
Somewhat easy 27 30 26 26 28 27 17 19 27 5 21

Somewhat difficult 9 11 8 8 12 11 6 6 11 1 12
Very difficult 1 2 1 1 3 4 2 3 2 * 2

Difficult 10 13 10 8 14 15 8 9 13 1 14

Less, than very easy to afford 37 43 35 35 42 41 25 28 40 6 35

Have had financial
difficulty paying 12 14 11 9 19 20 8 1 22 1 8

Very often 2 3 1 1 2 4 1 - 2 * 2

Somewhat often 4 5 4 '3 5 8 2 1 4 * 3

Not too often 6 6 6 5 12 8 6 * 16 1 4

Not had difficulty 25 29 24 25 23 21 17 27 18 5 26

Very easy to afford 62 56 63 '65 54 58 74 72 60 91 63

Base (2623) (1297) (1326) (1278) (766) (375) (931) (317) (306) (308) (428)

'~"O,5~ s.-: 0.31••• 4lIf:1 Field Re...rch Corporation
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Perceived Affordability of Telephone Service

( (
'.

Table 4.1

Customers were asked, "ls lelephone service... very easy for you 10 afford, somewhol easy for you 10 qJford, somewhat dijJlcult
for you to afford or ~ry difficult for you to afford?".

Responses are shown opposite.

Hipli6lats

Most customers (89 %) say telephone service is easy rather than difficuk for them to affonJ: 62 S very easy and another 27S
somew"t easy.

One in ten (lOS) finds it diffacuk to afford.

In another question, 12S say they have had financial diff'ICulty paymc their telepItone bill- the Iaqe majority (87S) have not.

In all, 6S have fmanciaJ diffICulty paying their telephone bill at least somewbat ofteD.

By company: Both companies' customers generally rand te1epbone service easy to afford; OTB has fewer saying it is "very
easy" than Pacific BeD (S6S vs. 63S) and more who say it is "diftkult" (13S VI. lOS).

Byethnidty/race: Vietnamese are the most likely to find it "very easy" to afford (9IS), followed by CbineIe (72S), Whites
(65S), Koreans (60S) and Blacks (S8") and last, Hispanics (S4S). Conversely, Hi.... and 8IItk customers are more likely
than odIers to find it difficult to afford: 14S and IS S respectively VI. '9" for Chinese, 8S for Whites and just I S for
Vietnamese.

Low Income Seniors: Most low income seniors say it is at least somewhat easy for them to afford telephone service (84S).
14% rmd it difficult and 8S have had financial diff'ICulty paying their bill.

I I2561\np1\c:..i\c4rav 60



Perceived Affordabiiity ofPhone Service

HJspani~ Alian kbIoIH ,KOfRD .YiIIDaDJtSe
LD NLQ ~ N~O ~tU WNW J.DHLIl
% % % % % % 0/0 % % %

Phone service is -

Very easy for me to afford 52 57 74 74 69 76 60 71 93 58
Somewhat easy 27 29 16 19 19 19 27 18 4 25

Somewhat difficult 12 11 6 6 8 5 II 12 * 17
Very difficult 4 2 2 1 4 I 2 *
Difficult 15 13 8 7 12 5 13 12 1 17

Less than very easy to afford 42 42 24 26 31 24 40 29 5 42

Have had financial
difficulty paying 20 18 9 3 2 1 23 - * 25

Very often 2 3 1 1 - - 2 - - 8

Somewhat often 4 5 2 I~ 1 1 4 *
Not too often 14 10 7 1 1 - 17 - - 17

Not had difficulty 22 24 15 23 30 24 17 24 4 17

Very easy to afford 52 57 74 74 69 76 60 71 93 58

Base (444) (322) (771) (180) (186) (131) (289) (17) (296) (12)

·~""'.5~ s...;CU7...~) Field Research Corporation
4.2 .._/un IPIICtolIIP. r__IS_II0
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Perceived Affordability of Phone Se"ice

-'
Highlights

By language dependency:

Hispanics: ill Hispanic customers find phone service as affordable as NLD IIiJpanic custonlers.

\,

Table 4.2

Chinese: ill customen find phone service somewhat less affordable, on average, than NLD Chinese customen: 12«A vs. 5~
say phone service is diffacuk to affonl.

Because most Komm and Vietnamese customers chose to be interviewed in their native ...... (and therefore are classified as
language dependent), it is not possible to examine Ianguaae dependency as a variable within tbeIe two poups: bases for non
language dependent are too small to provide reliable data.

I I2561\npt\elti\C4,." 61



PerceivedAffordability ofPhone Service

Qualify ULTS
All Customers ULTS SUb§cribers don't have

ImIl GTE PB ImIl GIE fB. ImIl GI£ fB.
% % % % % % % 0/0 %

Phone service is -

Very easy for me to afford 62 56 63 54 49 55 56 40 62
Somewhat easy 27 30 26 29 31 28 25 36 21

Somewhat difficult 9 11 8 12 16 12 14 18 12
Very difficult 1 2 I 2 3 2 3 4 2

Difficult 10 13 10 15 19 14 17 22 15

Less than very easy to afford 37 43 35 43 50 43 42 57 36

Have had financial
difficulty paying 12 14 11 21 20 21 19 28 16

Very often 2 3 1 3 3 3 6 8 5
Somewhat often 4 5 4 7 6 7 5 6 4
Not too often 6 6 6 11 11 11 9 13 8

Not had difficulty 25 29 24 22 30 21 23 30 20

Very easy to afford 62 56 63 54 49 55 56 40 62

Base (2623) (1297) (1326) (1297) (550) (747) (326) (191) (128)

s.c.: Q.I7."-eC) FIeld Research CotpOl'IIIIon

4.3 1I_,H"'_"_TAlL'- '.~,

) ) )



(

Perceived Affordability of Telephone Service

Highlights

( (

Took 4.3

ULTS subscribers do not find telephone service quite as easy to afford as customers in total (S4~ vs. 62ti "very easy"). While
relatively few fmd it difficult to afford (ISti) a total of 21 ti of ULTS subscribers have hid difficulty paying tJleir telephone biD
(lOti often).

By compa.y: Just as GTH's total customers tend to rate the affordability of phone service somewhat lower than PacifIC BeD's,
so too do its ULTS subscribers and its ULTS Qualified/Don't Have customers.

ULTS Subscrlhers VI. Qualify/Don't Hans: Those who have ULTS do not fmel telephone service any more affordable than
those who qualify for it but don't have it.

112567\rept\c8Ii\c..... 62



Amount ofMonthly Telephone Bill and Perceived Affordability

Asian Low inc
ImIl GTE fI WbIlI HIIR IIIn 1m ChIn Kg[ ~ HOlm:

% % % % % % % % % % %

Very easy to afford 62 56 63 65 54 58 74 72 60 91 63

Somewhat easy 27 30 26 26 28 27 17 19 27 5 21

Difficult 10 13 10 8 14 15 8 9 13 1 14

BaSI (2623) (1297) (1326) (1278) (766) (375) (931) (317) (306) (308) (428)

% receive 1 bill 90 86 91 90 88 93 87 87 91 83 90

Mean $ 62 68 60 56 76 70 77 87 93 49 34

Median $ 45 50 44 44 50 49 49 54 78 30 24

BaSI (2326) (1123) (1203) "(1136) (672) (339) (808) (217) (217) (254) (386) .

% receive 2 bills 8 12 7 8 10 5 11 11 9 13 7

LD: Mean $ 45 45 46 37 67 35 53 62 65 37 28

Median $ 30 25 35 28 45 14 29 38 38 18 15

GTE/PB: Mean $ 40 47 36 41 40 45 37 37 54 25 25

Median $ 27 35 22 26 29 49 23 26 45 19 16

BaSI (240) (139) (101) (111) (82) (27) (101) (36) (26) (39) (28)

~;Q.I7;'. II. n.12 - ---------- Field RelltMrch Corporation
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Amount of Monthly Telephone Bill and Perceived Affordability

(

TablL 4.4A

The table opposite shows what customers think they are paying for their telephone service: For those who receive just one bill,
the total monthly amount of that bill is shown. For those who receive two bills, 1011I distance charges and local telephone
company charges are both shown. Means and medians are shown to facilitate tile discullion; the percentaae distribution of
replies can be found in the detailed statistical tabulations delivered under separate cover.

8i."II..,.
Looking at those who say they m:eive just one bill (90~ of the customers):

The average total monthly bill is $62; the median is $4S (Le. half think they pay leas than $4S and half think they pay
more than $4S).

By C8IIlpaoy: GTH customers cite hiCher monthly bills than do Pacific Ben cultoIDen (they also tend to be slichtly less
likely to think service is affordable).

Byetboidty/race: 10 leoeral, there is some correlation between pen:eived affonllbility and what customen think they
are paying, but it is DOt cOosisteot ICJ'OII aU poops. For example, at die em..: VietMJnele co.... fiAd it easiest
to afford and also cite the lowest bills. KcnIIlS cite hiper .... aVfRF billa ... fiIId it leu easy to afford dian others,
but ChiRese allO cite .... biDs but do not fiIId it more difficult to affonI .... otIIen. IlilpMics and Slicks cite hi'
than average bills and have a more ditTlCult time affordiol phone service tbao IDOIt odIers.

Low Income Seoion: Low income seniors cite the lowest billa"'Of the groups shown. This croup, however, is similar to
customers in total with respect to how affordable they view phone service.

In sum, the total monthly bill varies by ethoicity/race with Whites and Vietnamele citiollower bills than Hispanics, Blacks,
Chinese or Koreans.
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